With the advancement of technology and the development of virtual reality (VR) and artificial intelligence (AI) technologies, the technological intervention of Chinese theme parks has brought more and more novelty stimulant experiences to tourists. However, the recognition of tourists is different. China's Liuzhou OCT Visionland is a typical theme park that combines high-tech VR, AI, and indoor and outdoor recreation projects. Based on the reference of domestic and foreign literatures, this paper starts from the network evaluation, and through word cloud analysis, a total of 22 evaluation indicators affecting the recognition of tourists are identified in 5 dimensions, and this paper uses content analysis and importance satisfaction analysis (IPA) analysis to conduct on-the-spot investigation and statistical analysis of visitors to the OCT Visionland and classify them into advantage zone, improvement zone, opportunity zone and maintenance zone to investigate visitors' identity of technical intervention in theme parks. The study found that tourists pay more attention to the factors involved more technical interventions in the theme park and higher technical content. Project safety, experience feeling, novelty, convenience and online payment fluency are its advantages, the degree of recognition is high and should be maintained; for the convenience of transportation, the rationality of project openness, the effectiveness of information release, the network coverage rate and other factors with low technical intervention are relatively low, and should be focused on construction; taking the opportunity zone as a breakthrough, and avoiding spending too much resources in the maintenance area. Finally, the study summarizes the relationship between Chinese theme park technology intervention and tourist identification, and also provides a reference for the construction and operation of the same type of theme park.
Introduction
Theme park, as its name suggests, is a comprehensive leisure and entertainment venue that combines landscape, environment, rides, performances and exhibitions based on a common or a series of themes [1] . With the continuous advancement of science and technology, more and more new technologies are involved in theme parks. In recent years, the application of new technologies in the design and innovation of theme parks has fully met the needs of people seeking experience. The application of new technologies such as virtual reality (VR) and artificial intelligence (AI) has brought a strong immersive experience to tourists.
The theme park belongs to the experience economy, and its core product for visitors is the experience. In the process, visitors will have different levels of recognition for the theme park based on their own experience and satisfaction.
Tourist identification is a kind of psychological cognition that people receive through participation in tourism activities. In this process, different levels of At present, China's theme parks still face many problems such as homogenization competition, ticket economy, low revisit rate and serious losses in the development process, which hinders the healthy development of tourism to a certain extent [2] . As the degree of homogenization increases, the way to attract tourists with the characteristics of tourism products has begun to slowly lapse.
Visitors are more willing to give positive feedback to destinations with high sense of identity and satisfaction, and form positive post-purchase behaviors. In turn, winning the recognition of tourists has become a new competitive force for the sustainable development of tourism enterprises; at the same time, it also directly affects the travel choices of tourists and the willingness to revisit [3] . Therefore, to explore the identification content and mechanism of tourism-related individuals and groups [4] , how to enhance the identification and satisfaction of tourists has become an important issue which is urgent to solve for theme park managers. Through the research on the technology intervention P. T. Sun, M. Zhang Journal of Service Science and Management of Chinese theme parks and the identification of tourists, this paper cannot only reflect the relationship between technical intervention and tourist identification, but also provide some experience for the development of the same type of theme park.
Literature Review

Theme Park Technology Intervention
Theme parks are a very important leisure and entertainment industry. Some scholars have explained the positive effects of technology on theme parks from the perspective of technical intervention and application. Technological innovation has a huge impact on tourism, providing visitors with more immersive experiences and improved overall satisfaction [5] . Some scholars have also raised the importance of high technology for theme parks. Using advanced technology, the high-tech products will be integrated into the construction direction of theme parks to enhance the participation and entertainment of tourists [6] . Online advertising has a significant impact on visitor satisfaction, and TV/broadcast advertising has significantly strengthened the link between travel prices and visitor satisfaction [7] . In the theme park, there must be high-tech elements and physical interaction, and the theme park must have the ability to combine modern technology and personal viewing participation [8] . With the continuous advancement of technology, high-tech is a prerequisite for the development of theme parks, and high-tech has a strong influence in the theme park industry [9] .
The development of information technology is also driving the development of theme parks. The application of communication technology plays a vital role in the development of tourism [10] . Molz J. G. points out that tourism is intertwined by different kinds of technological factors by investigating how tourists travel through mobile technology [11] . The application of information technology contributes to the competitiveness of tourism destinations and the establishment of competitive advantages [12] .
Technical intervention plays a vital role in the development of theme parks and future tourism. Some scholars, from the perspective of virtual reality technology, analyze the application of new technologies in theme parks and the management operations and future development trends of theme parks. The application and significance of virtual reality in the field of tourism is huge, and the application of virtual reality in tourism will continue to increase [5] . With the development of VR technology, virtual reality technology is the inevitable trend of urban tourism management, and it is also the inevitable trend of digital cities and smart tourism [13] . Gao Hongbo summarized the development path of VR in China from the perspective of the status quo, problems and trends of China's virtual reality industry, and can also combine VR with tourism and other related fields [14] . The integration of virtual reality technology and tourism can better promote the development of tourism. According to the real scenic area, the vir-P. T. Sun, M. Zhang Journal of Service Science and Management tual scenic spot designed by the computing technology can bring a better experience to the tourists than the traditional scenic spots [15] . The functional quality and experience of virtual reality systems have a significant impact on the virtual experience of visitors [16] .
Tourist Identification Research
On the basis of constructing a hypothesis model of tourist satisfaction, local identity and local loyalty, empirical analysis shows that tourists' satisfaction has a significant positive impact on local identity [17] . Early visitor identification studies emphasize the visitor experience. From the point of view of subjective participation in construction, identification is an experience [18] , and experience is the core of theme park products [19] .
By establishing a graphic display system and a landscape interpretation system for theme parks, visitors can intuitively understand various rides and enhance the value of visitors [20] . With the continuous opening of the global tourism market, more and more technology is involved in theme parks, and the importance of visitor participation and visitor experience is highlighted. The theme park experience is an indispensable part of the visitor's tour, creating a personal relevance between the theme park and the client to increase interest in the theme park experience [21] . Li, Q.Y. pointed out that in the era of experience economy, the mainstream of tourists' experience lies in "moving up" from the perspective of film and television theme parks [22] . He, F.Y. through the study of the Chengdu Giant Panda Breeding Base, believes that the environmental education model based on tourism commentary shifts to a mode of emphasis on tourism interpretation and environmental interpretation, as well as being a key to improving the recognition of environmental education in the base [23] . From a psychological perspective, identification is a psychological process. Tourist identification can be analyzed from three aspects: expressing support for tourism enterprises in attitude and behavior, feeling some similar characteristics with employees of tourism enterprises, and being interested in knowing others' evaluation of tourism enterprises [24] . Wang, Y. M. pointed out that tourists' recognition of the safety identification system of cultural heritage scenic spots is affected by the frequency of tourists' travel and the form of tourism; however, it is not completely affected by demographic characteristics [25] . Tourist satisfaction is related to the recognition of tourists to a certain extent. Some scholars have suggested that the satisfaction of tourists is a Post hoc experience assessment [26] ; it is the involvement of technology in the relatively "realistic" immersive or enhanced experience of theme parks to enhance visitor acceptance and satisfaction. Xu, Y. H. analyzed the relationship between tourist satisfaction and revisiting willingness in theme parks [27] ; if they meet the changing needs of theme park visitors, they will get higher satisfaction and revisiting rate [28] .
Throughout the literature at home and abroad, the current research on theme parks at home and abroad mainly focuses on tourists' satisfaction, visitor expe-P. T. Sun, M. Zhang Journal of Service Science and Management rience, application of new technologies, management mode exploration and tourism image shaping. It seems that more research is being carried out from the perspective of technology and visitor perception; however, research on the technical intervention of theme parks and the identification of tourists is rare. With the advancement of science and technology, high-tech is widely used in theme parks, and the role of technological intervention in the satisfaction and recognition of tourists cannot be ignored. However, the technical intervention of theme parks cannot fundamentally improve the satisfaction and recognition of tourists.
Technical intervention is not the only factor that affects the identity of tourists.
At the same time, there are some problems of low recognition of tourists in the theme parks that focus on new technologies. Therefore, it is necessary to conduct relevant research on the technical intervention of the theme park and the identification of tourists, and also provide some reference for the same type of theme park.
Theory and Method
Theory Discussion
1) Technology Acceptance Model
The Technology Acceptance Model (TAM) was first proposed by an American scholar, Davis, in 1989 [29] . The technology acceptance model is a model proposed by the rational behavior theory to study the user's acceptance of the information system. It was originally an explanation of the decisive factors that were widely accepted by computers. The technology acceptance model proposes two main determinants: 1) perceived usefulness, reflecting the extent to which one considers the use of a specific system to improve his job performance; 2) perceived ease of use, reflecting the extent to which a person thinks it is easy to use a specific system. TAM considers that the actual use of technology is determined by the intention of the action from a cognitive perspective, and the behavioral intention is determined by the user's attitude towards using and perceived usefulness. The attitude of using behavior is determined by the usefulness and ease of use of the perception while the usefulness of perception is determined by the ease of use of perception and external variables. Perceptual ease of use is determined by external variables (Figure 1 ). Tourist identification is a kind of psychological cognition. Cognition belongs to the category of attitude, and attitude is also related to behavioral intention. Therefore, according to TAM theory, 2) Attitude Theory Attitude theory refers to the theory of the formation, transformation and measurement of attitudes. Allport, a famous American social psychologist, pointed out in 1924: "Attitude affects people's cognition and evaluation of society." The theory holds that attitude is a psychological tendency of individuals to a certain kind of social things, including three different dimensions of cognition, emotion and behavior. It has sociality (not inherently), relativity (relative relationship between subject and object), coordination (coordination of understanding, emotion, and behavioral tendency), stability (once formed, it is not easy to change), indirect (behavioral tendency is not the behavior itself). The factors that motivate it include five aspects: need (development in desire satisfaction), group relationship, absorption of new knowledge, personality traits, and imitation.
Tourist perception is a process of psychological cognition obtained by people through sensory information on tourism objects and tourism environmental conditions. It is the process of tourists transforming external tourism information into their own internal thinking. Tourist cognition is the evaluation of tourists' comprehensive environment for tourism destinations. Its particularity is reflected in the blending of tourists' perceptions of objects with people's cognition during the tourism process. Tourist recognition is a kind of psychological cognition that people get by participating in tourism research, tourism activities, and other various matters related to tourism. According to TAM and attitude theory, the relationship between tourist perception and tourist behavior is relatively stable. Visitors' perceptions of the quality of products and services in tourism destinations are related to perception, satisfaction and recognition of value, thereby forming a perceived quality-Perceived value-Tourist satisfaction-a positive chain of tourists' acceptance.
Research Process
In order to construct the theme park technology intervention factors that influence the identification of tourists, based on a large amount of literature, the au- 
2) Word Cloud Keyword Analysis
In order to more easily and intuitively reflect the perception of tourists, the selected network evaluations exclude 21 invalid comments such as duplicates and unclear references, and finally, 380 available comments were selected as research samples; using the word cloud generator software for data processing and merging synonyms; for example, culling with terms such as "here" and "just", etc., and finally getting 75 praises and bad comments of high frequency keywords. A word cloud map is generated (see Figure 2 and Figure 3 ) and high-frequency words are extracted (see Table 2 and Table 3 Judging from the third "child" (3.055), it can be concluded that children are an important part of tourists to the OCT Visionland; from the "facility" that follows (2.683), "surroundings" (2.31), etc. indicate that tourists pay more attention to these aspects and give affirmation to the hardware of the park; Nouns from the top ranked "planet" (2.231), "ferris wheel" (2.173), "park" (2.11), "roller coaster" It can be seen from Table 2 that in the network evaluation (bad comments) of the tourists for the OCT Visionland, from the top-ranked high-frequency keywords that are most mentioned, the "project" (2.861) as the main body and core of tourism activities is the most concerned by tourists; from the second ranked "queue" (2.38), the fourth ranked "open" (1.964) and the ahead ranked verbs such as "force" (1.349), "infringement" (1.349), "waste (1.116), "examination" 
Questionnaire Survey
The study adopts a questionnaire survey method, which consists of two parts: the first part investigates the importance and satisfaction evaluation of tourists on the service elements of the scenic spot, and uses the Likert 5 subscale method to score, 1 of which is "very important (satisfactory)", 5 is "very unimportant This study builds an IPA map from the survey data of tourists, analyzes and verifies the difference between importance, satisfaction and quadrant, identifies the relationship between the technical intervention of the theme park and the identification of tourists, and proposes development suggestions, so as to improve the management level of the theme park and provide reference for optimizing the development path. The study used SPSS22 software to analyze the sample data and obtain the score of the overall evaluation index of the sample. In the IPA analysis, the author first used EXCEL to average the 22 importance indicators between 3.9580 and 4.6877, which is considered by OCT Visionland visitors to be more important. The two indicators with the highest average value are "new technology project security" (mean = 4.6877) and "scenic video surveillance full coverage" (mean = 4.5015). It can be seen that the importance of travel safety is the first. The third place is "accuracy and convenience of navigation maps" (mean = 4.4775), the fourth place is "smart ticket admission speed" (mean = 4.4565) and the fifth place is "online payment system fluency" (mean = 4.4384).It shows that the convenience brought by the new technology to the theme park cannot be ignored, and it is highly valued by tourists. Relatively speaking, "recommend this park to others" (mean = 3.9580), "short message intelligence provides travel information" (mean = 3.9820) and "smartphone and software recommendation information richness" (mean = 4.0390) are considered the least important indicators. The main purpose of visitors to the OCT Visionland is not to recommend this park to others. Short message and smartphone and software push-related information are also considered unimportant. The perceived average scores of the 22 satisfaction indicators ranged from 3.5225 to 3.9850. Compared with the importance perception score, the satisfaction score was relatively low, indicating that tourists had higher expectations for the theme park, but the actual situation has been poor. The highest level of satisfaction with tourists is the same as the importance index, for "new technology project security", indicating that not only tourists believe that safety is the most important, but also in the process of experience and play, the safety guarantee is better and the satisfaction is the highest. The second to fourth place is "online payment system fluency" (mean = 3.9610), "new technology project experience" (mean = 3.8138), and "scenic video surveillance full coverage" (mean = 3.8108), indicating that tourists are satisfied with the use of new technologies in payment systems, project experience and scenic area monitoring. The indicators of satisfaction at the bottom are "short message intelligence provides travel information" (mean = 3.5225), "humanization of vehicle parking, etc." (mean = 3.5255) and "project open time rationality" (mean = 3.5616), indicating that there is a big gap between the tourists' expectations for mobile communication, parking problems and project arrangements for the lack of new technology and there are certain problems in the above-mentioned parts.
Based on the calculation results in Table 4 , the study included the data in the IPA map, and established a two-dimensional four-quadrant square map by the vertical crossing of the importance mean value of 4.2858 and the satisfaction mean value of 3.6826. The 22 factors (A-U) affecting the theme park were analyzed, and four quadrants were divided according to the location of the mean intersection ( Figure 4 ).
According to the survey results on the importance and satisfaction of the OCT Visionland Theme Park, as shown in Figure 4 , we can see that:
The first quadrant is a high importance and high satisfaction area (advanta- tourists do not value these factors or ignore them to a certain extent. These factors will be transformed into areas that need to be improved depending on the direction of the park, which is also providing a breakthrough for the park managers to enhance the brand characteristics of the OCT Visionland.
The fourth quadrant is a low-importance and high-satisfaction area (maintenance area), including factors Q and V; that is, an overall evaluation after the tour and recommending the park to others. There are only two factors in this region and they are of low importance. The study found that tourists' satisfaction is high because most tourists do not value it, as maintenance is done on the original basis, and managers do not have to follow up too much.
Conclusion and Recommendation
Conclusion
Based on the existing research, this paper starts from the network evaluation and uses word cloud software to sort out the keywords to obtain 22 evaluation indicators in 5 dimensions. Through the analysis of relevant indicators, the elements are divided into four quadrants: dominant zone, improvement zone, opportunity zone and maintenance zone, which study the relationship between the technical intervention of Chinese theme parks and the identification of tourists.
Through an empirical study of the Liuzhou OCT Visionland, the following conclusions were drawn:
1) The study found that tourists have a high interest in the technical intervention of Chinese theme parks and high technical content, and the recognition is relatively high. In the process of technical intervention, tourists' recognition of the safety of new technology projects far exceeds other factors, and the recognition of the full coverage of scenic spots is also high. It can be seen that the most important role brought about by technological intervention is to enhance the safety and security of theme parks. Due to the great popularity of mobile payment in China today, the recognition of the fluency of online payment systems in theme parks ranks second; the technical intervention of theme parks has greatly promoted the experience and novelty of amusement projects. Secondly, theme parks should be based on their own characteristics and future development; they should not blindly pursue capital investment and technological intervention; they should not blindly seek big, new and all in readiness. Also, business strategies should be adjusted according to local conditions, reasonable layout, and local economic, cultural, climatic and geographical conditions to enhance market competitiveness.
Thirdly, it is recommended that the managers of theme parks focus on optimizing management content, rationally diverting to reduce queues, and improving the playability of the project; combining the location of the scenic spot with the actual traffic and scientifically arranging the project opening time to improve the project utilization rate and frequency; publishing relevant information about the park on various media platforms in a timely manner, so that visitors can obtain information conveniently and quickly; relevant technical interventions can be appropriately implemented to enhance management services in the above areas. It is recommended that managers can seize opportunities and improve the theme park supporting services such as providing information channels, online consultation complaints and parking scheduling without increasing the cost of technology, so as to achieve the goal of improving the recognition of tourists.
The study has the following limitations: First, the number of online evaluation samples is limited, and the data is relatively one-sided. Second, in field research, due to the limitations of time, cost and other factors, the questionnaire collection is relatively concentrated. In the future, more research samples should be conducted in a longer period of time to obtain more general analysis conclusions, in order to continuously improve the relationship between technical intervention and the identification of tourists. Journal of Service Science and Management Appendix II Before the tour, in the process of obtaining the information of the OCT Visionland, you think a) Can't find the information you need, b) a lot of information are very scattered and the screening is troublesome, c) a lot of information, which needs to be filtered according to your own requirements, d) some information does not match the actual situation of the scenic spot, e) others 16) In order to successfully visit the scenic spot, please select the travel information that you think is most important (multiple choice) a) Scenic introduction information, b) scenic traffic service information, c) charge items, d) basic service information (toilet, etc.), e) supporting service information (shopping, dining), f) security message, g) others 17) What are your thoughts or suggestions for the planet? Welcome to share with us.
